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The Northern Ireland Tourism Awards 2012
in association with Diageo Northern Ireland

KEY DATES:

1 20 February 201 2 - Closing date for entries 9 12 Noon

1 Late April 2012 - Shortlisting and entrants notified
1 21 May 201 2 d Awards gala presentati on, Grand Opera House , Belfast

The Northern Ireland Tourism Awardsresented in association with Diageo Northern Irelaisda dynamic
competition that reflects trends and needs within thedustry. The avards are a celebration of Northern
LNBflyRQa @SNE 06Sad Ay G2dz2NRAY |yR K2alLRAdartAade I yR

With so many events, celebrations, commemorations and amazing investment projects corsmgpéetion

in 2012 this is our time to turn the tide, to show the world that we have confidently moved on. This is our time
to put Northern Ireland firmly on the global map. With that in mirkix &  &vBakdd&el particularly
significant as 2012 is déned to be one of the most extraordinary years in our higtand we want you all to

be part of it.

Business Benefits

We listen carefully to the industry and we realise how important it is€feeryone who takes part in the

awards to benefit As has proved very popular during the past couple of years, every organisation that
YI1Sa Fy SydidNeR gAfft 2y0S F3aAFAYy KI@S (KS 2L NIdzyAdde
free of charge, during 2012/2013.

A winning destination needs winning tourisoperators, whether commercial, public or community owned.
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while stimulating innovation, competitiveness ands NS R 06 S& (0  miNIta®idghpds B dhe avatds i Q &
will help you.

Now, more than ever, is the time to make sure your business gets the profile it deserves. The Northern Ireland
Tourism Awards are the premier industry accolades and winning one makes a clear statement to both
competitors andcustomers about the success of your business.

Winning an award is an independent and prestigious endorsement of your sagiani and the quality of your
products and services. Just entering the awards helpggatrive for excellence and allows youltlenchmark
yourself and be counted among the top performers. There will be a winner in each category as well as highly
commended and commended finalists.
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review your business performance and identify your core strengths. Winning or being commended gives you
opportunities for publicity, positive business profiling and heightened credibility within your industry and,
crucially, with customers.

EnteringNITA will give you other benefits too, especially feedback and the opportunity to meeniided
and successfyleople at Northern Ireland Tourist Board events.



Being commendegdhighly commended or winning an award outriggt
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Anexcellen sales and marketing todbr your organisation

An independent and prestigious endorsement of the quality of yayrganisation

Excellent for staff and management morale and pride in the osgdion;

An opportunity to boost sales, by boosting your plef

A way to opendoors to new suppliers, custosrs, investors and partners it tells them your
organisationhas credibility and should be taken seriously.

Just taking part in NITA will now give you the opportunity to:
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Benchmark yourself against your pee

Review your business strategy and facus

Engage key staff within your organisatjon

Attend the prestigious birthern Ireland TourismAwardsgala evening (and reward key staff)
Attend an NITBUnique Tourisminsights event freeof charge as part othe 2012-2013 Industry
DevelopmentNext LeveProgramme

Get feedback to help your business

In addition to all of thisNITB will alsp
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Issueinformation about all of the finalists to locahedia together with photographs taken at the
awardsceremony

Featurefinalistsin a special publication issued by NITB drstributed at the awards gala event;
Presenta certificateto commended and highly commended finaligisdisplay withintheir premises;
Provide an wards logoto category winnergor use in publicitymaterials fora period of12 months
following the awards ceremony

Captureyour success inmaonline videaecord of the night.
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Our objectives for thewards areto:
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Promote Northern Ireland as a successful destination by helping bussiesise the best

Encourage shared best business practice to help businesses innovate, compete, be creative and
reinforce the NI brand

Recognise those who demonstrataplementation of theNorthern Ireland tourism brand values. For

more information on these visibww.nitb.com/visitorinspired
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placewww.nitb.com/ni2012



http://www.nitb.com/visitorinspired
http://www.nitb.com/ni2012

How to Enter

25038 YIRS (GKS Syi{iNE hiNEESIE o fe i erfier hedawdrdSimply2visititheo f S
awards web sitevww.nitourismawards.or@nd download the entry form for the category you want to enter.

On theweb site you will also find useful information such as tips and guidelines on making your entries and the
terms and conditions of theompetition. Theentry forms are all Word documentsnd each one gives you a
sense of the information the judging panel will be looking for.

Simply answer the questions (taking care to make sure you meet the criteria for the award category) and email
the form back to us before noon o020 February 202. If you are having any problems, jusbntactthe
administratorson office @nitourismawards.orgnd(i K S & Pldasediadh8Ip you or answer questions.

The Awards Gala
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on Monday 21" May 2012 Thiswill still bea dblack ti€ eventd dzii 6 SQ@S O2 YL SGSf & NBFNBA
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and entertainment in the main auditorium and also at the after show party which will include a buffet supper.
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offering a free place for ever@ booked¢ G K+ G Q& G 2 { Vdu cad ju@ranyed yor Blacgiat theb
awards night by booking vi#he website right now: www.nitourismawards.org

NITA2012 Award Categoriesand Criteria

The award categories are designed to be wide ranging amdftect the developments and trends within the
tourism and hospitality industry.Everyone involved in the industry should be eltb enter at least one
category, and the more you enter, the greater the likelihood of winning an award.

Here are the categories for 2Rland to help you prepare your entries we have listed in the sectitbrad
follow some of the key information the jgihg panel will bdooking for. You should ensure that your entries
address each dhe relevant points.

1. Best Event/Festival 7. Visitor Inspired

2. Taste of Northern Ireland 8. Marketing and Sales Excellence
3. Hotel Accommodation 9. Partner Initiative

4. ServicedAccommodation 10. New Tourism Project

5. Non-ServicedAccommodation 11. Northern Ireland Heroes

6. Best Visitor Experience


http://www.nitourismawards.org/
mailto:office@nitourismawards.org
http://www.nitourismawards.org/

1. Best Event/Festival 3. Hotel Accommodation

Entries are invited from event, festival or Entries are invited from dtel establishments that
conferenceorganisations or organisers (in private, are committed to excellence in service, customer
voluntary or public sectorsyho can demonstrate care and hospitalityt KS Ay FTF2NXIFGA2y 6SQN

significant impact and success in attracting visitors ~ for comprises:
to, and entertaining them in, Northern Irelan@he

AYTF2NXEGA2Y 6SONB t221iy3 a2 Nowosu haxesaere he extra mile in

service, hospitality and customer care

1 Key aims and the objectives of the event, I Creative marketing
festival or conference your marketing 1 Commitment to staff training and
and delvery plan development
1 Innovative and enterprising aspects of the 1 Evidence of improvements in the quality
project, including the way it has been of facilities and service linked to customer
developed and delivered feedback, research, benchmarking and/or
1 Creative aspects of your marketing, innovation
packaging and promotion 1 Investment in new business development
§ Details of planning, implementation and opportunities
delivery arrangements, including any 1 Evidence of market research and how you
partnership working have evaluated your operation

1 Evidence ofmarket research undertaken

pre- and postevent and how you have ) )
evaluated the project 4. ServicedAccommodation

1 Measures of success in visitor numbers, hi it . .
visitor spend and visitor feedback and This category isfor serviced accommodation,

benefits for the local area and/or excluding hotels, in Northern Ireland. Entries are
Northern Ireland invited from operaors of bed & breakfasts,
gueshouses and farmhouse establishments.
2 SQONB f rRogetaforg @ho &ré committed to
and can demonstrate excellence in service,
customer care and hospitality.The information

2. Tasteof Northern Ireland

Entries are invited from noaccommodation GSQONB t221Ay3 FT2NJ O2YLINR&aSay
sector establishments that provide food and drink _
to locals and visitors alike. Entrants must - How your businessias gone the extra

mile in servi hospitali n mer
demonstrate how they have created a customer caree service, hospitality and custome

friendly eating experience and used local suppliers Creative marketing

ay R AYANBRASyi(i&a NBTtSOGAYyS ﬂuFﬁ%urliaggstgff\tHe(ﬁ—ro@]_ﬂe“vErh&@. F22R
produce. ¢ KS AYTFT2NNI GA2Y 6SQONB yowrcidtdmgrd FT2NJ

comprises: 1 Evidence of improvements in the quality
of facilities and service
1 Your food service concept 1 Investment in business development
1 Your approach to customer care and opportunities
service delivery 1 Evidence of market research and how you
1 How your establishment is marketeahd have evaluated your operation
promoted

1 The role of your staffdam in delivering
your food conceptind quality

1 A Taste of Northern Irelandmenu choice
and imaginative use of local produce

1 Evidence of market research and how you
have evaluagd your food operation.



5. Non-ServicedAccommodation

Entries are invited from operators of hostels, self
catering, camping and caravan establishments.

2 SQONB f221Ay3 F2N 2 LISNI (i zmErucalKréle thaNBaff layYiny draating figyp G 2

and can demonstrate excellence in service,
customer care and hospitality.The infomation

7. Visitor Inspired

Entries are invited from organisations (in private,
voluntary or public sectors) that can demonstrate

customers or visitors providing them with the
best customer care and/or quality experience.

GSQNB t221Ay3 TFT2N 02 YLINA &ESteanfs are encouraged to provide details of

1 How has your business gone the extra

mile in service, hospitality and customer

care

Creative marketing

The role of staff in delivering to your

customers

1 Evidence of improvements in the quality
of facilities and servicénked to customer
feedback, research, benchmarking and/or
innovation

1 Investment in business development
opportunities

1 Evidence of market research and how you
have evaluated your operation
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6. Best Visitor Experience

Entries are invited from visitor attraicns and
experiences ¢ including events and tours-
available on a seasonal or year roubdsis that
can demonstrate their service excellence,
customer care and hospitality as well as the quality
of their presentationinterpretation. The

AY T2 NI (ldoRing focBniphkBs:

1 How yourorganisationhasgone the extra
mile in service, hospitality and customer

care

1 Innovative and enterprising aspects of the
project

1 Creative marketing

1 Commitment to staff training and
development

1 Linkages with the wider towsim product

1 Measures of successvidence of market

research and your results

training development or continuous improvement
systems and processes and how these align with

their business objetives.¢ KS AYTFT2NX I GA2Y

looking for comprises:

1 Your approach to people development

i1 The role of staff in delivering your
business objectives

1 Evidence that staff have contributed to
improvements in business performance
and customer satisfaction

9 Staf skills and training delivery

Evidence of staff excellence and awards

1 Measures of successvidence of market
research and your results
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8. Marketing and Sales Excellence

Entries are invited from organisatior{s private,
voluntary or public sectorsghat have undertaken
effective marketing or sales initiatives or
campaigns, with proven results that have impacted
positively on their business. Activities envisaged
include one or more of the following: promotional
campaigns, collaborative marketing, pressd PR,
web based and/or direct marketing and sales
activity,. ¢ KS AYT2NNI GA2Y
comprises:

1 A clear marketing and/or sales strategy
and plan

1 How your marketing and sales activity is
being implemented

1 Who are your customers, what market
research have you done and how are you
communicating with and selling to
customers?

1 Who are youpartnering or collaborating

with to achieve your objectives?

Use of ICT andHeusiness techniques

Your targets and whethéK 2 &

met them
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9. Partnerlnitiative

Entries are invited from organisations that have
undertaken initiatives or projects in partnership
with others. These include private and public
partnerships, those in same sector activities or
part of the supply chaing K S
looking fa comprises:

1 An autline of your initiative and how and
why you irstigated a partnership
approach

1 How you establishednd developed your
partner initiative

T How you and your partners
communicatel effectively during the
initiative

1 Bvidence of lessons learntudng the
initiative for both you and your partners

9 Outlineof any outputs from youinitiative
for both you and your partners

10. New Tourism Project

Entries are invited from organisations that have
undertaken new projects to improve tourism
infrastructure, products or services. These can be
individual projects or those delivered in
partnership with other providers/bodies. The

AYTF2NXIEGAZ2Y 6SQNB
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1 Outline of your project concept and plan
including timelines, budget and key
deliverables

1 How the project contributed towards the

ent of Northern Iretad as a key
tourist destination

1 How the project aimed to impact on the
future of tourism in Northern Ireland

1 Evidence of new or diversified product or
service development

1 Outline of any project planning and
evaluation techniques applied

11. Northern Ireland Heroes

This category gives you the opportunity to
recommend someone who has made a difference
to your business or organisation. This award is
designed to recognise someone a waker,
manager, advisor, supplier, or other organisation
or person working within that organisationthat
has beneficially impacted and made a difference to
either your business, or to the success of an
initiative or project with which they are associated.
You can only recommend someone to win this
award if you have yourself entered at least one of
the NITA categoriedescribed above
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